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Thematic Area: Horticulture with Micro irrigation 

“Entrepreneurship Development through 
Organic Farming & Value addition” 

 
Dr. K. P. Baraiya, Smt. A. K. Baraiya 

1. Personal Profile 2. Problem/ challenge Faced 
Name of 
farmer  

: KhirsariyaRajnikantbhai 
(Bhupatbhai) Karshanbhai 

KhirsariyaRajnikantbhai (Bhupatbhai) 
Karshanbhaiisonly 10 class educated, 
having 10 Gir cow, having 7.2 ha land 
with different ordinary cropping 
pattern.  He lived in very interior village 
Morzar, Ta. Bhanvad of District 
Devbhumi Dwarka (Earlier Jamnagar 
District).  He faces following challenges 
in his life 
 Low education (10 Std.) 
 Labour chrysies& high cost 
 Poor understanding 
 Lack of marketing  
 High production cost 
 High chemical fertilizer, pesticides 

etc. usages. 
 Resurgence of pest & Disease 
 Poor soil fertility 
 Lack of scientific technology know 

how 
From starting, he used more pesticide 
and Chemical fertilizer due to that 
increase cost of cultivation and reduce 
net profit. 

Contact No. : 9825208551 
Khirsariyaraj @gmail.com 

Address Res. : “Shree Apartment, Ground floor, 
AmbajiKadva Main Road,  
Rajkot-360 004 (Gujarat) 

Address 
Farming 

: At. Morzar, Ta. Bhanvad, Dist. 
Devbhum Dwarka 

Age : 54 Years 
Education  : 10 Standard 
Land holding : 7.2 ha 
Crops grown  : Groundnut, Medicinal Plants, 

Vegetables, Cereals, Moringa, 
Lemon, Tomato, okra, cucumber, 
ridge gourd, etc. 

Livestock  : Cow-20 Gir breed 
Business : Organic Farming, Animal keeping  

& marketing with Value addition 
Special 
recognition 

: Innovative and Progressive 
farmer 

3 Description of innovative practice/technology 
 Started Gir cow unit 
 Adopt micro irrigation system 
 Innovative in farming with lemon cultivation 
 Multi story farming 
 Vegetable grow organically  
 One step ahead in chemical less farming 
 Cow based medicines preparation  
 Cow based FYM &Gau mutra usages for cultivation.  
 Prepare health and nutritional product from moringa  
 Value addition in fruit & vegetable, moringa powder 
 Lemon cultivation with organically 
 Grading and packing of lemon 
 Market at New Delhi, Mumbai, Ahmedabad, Surat, etc. 
 For more profit “do not gave farming on rental basis, but kept daily labour” 
 Using Drip Irrigation for application of Jivamrut and even for cow urine.  
 Processing Unit for Post Harvest treatment for products.  
 Well equipped Cow Shed. 

      Value Addition, Ayurvedic medicines, Gir Cow-based Organic farming, health & Nutritional 
based products preparation & Marketing 



          Awareness to farmers for value addition in agricultural products.  He is farming with cow-
based organic farming, since last 10 years.  He is using multistory farming with moringa (Drum 
stick) + vegetables, Micro irrigation usages.  His moto for “Do not gave farm to partnership to 
labour, but kept labour every day basis, then you can profit more”.  He spread technologies 
from every government program and advise to farmers about his success and follow him for 
success.  Prepare ayurvedic medicines, nutritional based product and value added and pack it 
and directly marketing through “Organic Agro Mall”, he initiated the mall concept and joined 
to different organic growers in his marketing system and support them. 
He produces and pack themselves Gir Cow Ghee, health and nutrient product, rock salt, 
Produce groundnut organically and extract oil with attractive packing, babul fali powder, etc. 
many products. 

4 Silent features 
 Agri organic mall 
 One step chemical less produce  
 Health and hygienic produce  
 Best farmers award 
 Acting as ambassador for organic produce 
 Support to other farmers for marketing  
 Farmers to farmers dissemination of technology 
 Krushi rushi in Krishi Mahotshav programm 

5 Practical utility 
 Labour saving,  
 High marketing price 
 Consult him for value addition 
 Fresh vegetable available from “Organic Agri Mall” 

Drumstick powder having high medicinal value 
6 Source of information 

Continuous contact with KVK and ATMA also visit exposure training at JAU, Junagadh she 
motivate for vegetable cultivation.  Then, she started vegetable cultivation viz., okra, 
cucumber, tomato, ridge gourd, etc.  Rajnikant K. Khirsariya has already 30 days (200 Hours) 
skill training course also done from Krishi Vigyan Kendra, JAU, Jamnagar  

7 Economics/Profitability  of innovative practice/ technology (costs and return) (per 
intervention or area or household) 
       The price of tomato earned Rs. 7 to 10 per kg (average Rs. 8/kg).   gross earning is Rs. 5 
lakhs per hectare and the cost of production of tomato was 1.25 lakhs per hectare.  Thus, net 
benefit Rs. 3.75 lakhs per hectare CBR=(1:3) 

8 Details of result obtained due to the adoption of technologies  
 Particulars Before NF After NF 

Crop Production (q/ha)  24  36  
Cost of Production per 
hectare (Rs)  

25000  Nil  

Net profit per hectare (Rs)  200000  700000  
Number of Sprays  5  8 Spray Jivamrut, Dasparni Ark etc 
Cost of Spray (Rs)  11200  500  
Natural Resource saved/ 
conserved like Soil, water etc.  

Irrigation-8  Irrigation-5  
Soil Conservation, Decreased Soil Erosion, 
Increased Soil Carbon  

Product Quality Improvement  POOR  BEST QUALITY  
Marketing Strategy APMC  Developed Processing Unit, Self-Selling by 

proper marketing, grading, packaging  
9 Potential : Acceptance level, horizontal spread of innovation and number of farmer 

adopting 



         During the era of organic farming, he has appreciated for the cultivation of organic 
vegetable cultivation and started one steps in an innovative work. Many farmers of the district 
were visited his farm.  He got many awards for the animal keeping and vegetable cultivation.  
Door Darsha has special recorded his success story and broadcast from DD Girnar Channel 
during Krushi Programme. Thus, horizontal of the technology in district as well as whole state 
through telecasting. 

 
10 Illustrate with high quality photos with caption, graphs 

 

  
  

  
  



  
  
  

   
 
 

  



 


